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“At certain times in life, journeying 
alone is a means of self-awareness 
and reflection. Often relationships 
and routines are revived by time out. 
There’s also the sense of adventure, 
the reward that comes with achieving 
something for yourself and the 
overwhelming humility of connecting 
with strangers.”

Solo travel bookings are enjoying an 
unprecedented leap in popularity, and 
there’s clearly a spiritual side to the 
experience. Diving into the numbers 
behind the trend, Holly Tuppen 
explores the appeal of travelling alone 
and unpicks the barriers for luxury 
brands looking to accommodate a new 
type of customer.
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What used to be perceived as a necessity for 
some is now the choice of many: solo travel 
is on the rise and shows no signs of abating. 
Between 2015 and 2017, searches on Google for 
solo travel rose by 40 per cent and, according 
to ABTA's Holiday Habits survey, one in nine 
holidaymakers took a holiday on their own 
in the last 12 months – double the number 
compared to six years previous. Hostelworld 
says that the number of solo bookings 
made by Britons increased by 60 per cent in 
2017 and over the last five years Intrepid's 
solo bookings have risen by 40 per cent.

Unlike other travel trends, solo travel spans 
all age ranges. Baby boomers have the cash 
to splash and more confidence than ever 
before; 30-50 year olds are looking for ways 
to escape the routine and logistics of work 
and family life; and technology has made 
travelling alone safer, more accessible and 
less daunting for under-30-year-olds. A May 

2018 study by Booking.com of 20,500 global 
travellers revealed that 40 per cent of baby 
boomers had taken a solo trip in the past 
year. According to ABTA, almost one in eight 
18-24 year olds went on holiday alone in 2017, 
while millennial-focused travel company 
Under30Experiences reports more than 80 per 
cent of its clients also travel on their own.

Recent years have also seen the male-to-
female ratio of people travelling alone flip 
reverse, with women now more likely to 
travel alone than men. Unique Home Stays 
told The Telegraph that, in 2017, 84 per cent 
of solo travellers were women. Female-only 
tour companies like Journey of Discovery 
and Mariah Wilderness Expeditions are 
catering to this demographic. This is part of a 
broader movement – women are feeling more 
empowered, independent and connected 
than ever before, and it’s fuelling the rise of a 
more spiritually enlightened form of travel. 

The spiritual appeal
Solo travel meets a broad spectrum of higher 
human needs. For impatient travellers there’s 
a selfish longing not to have to fit into anyone 
else’s schedule or deal with decision-making 
dithering – but there’s more profound benefits 
too. The thought of silence is a sought-after 
antidote to the digital and real noise that 
consumes most of our daily lives; an hour-long 
mindfulness session in a sweaty fitness suite 
doesn’t always cut it when it comes to finding 
inner peace. Self-actualisation is a motivation, 
too. At certain times in life, journeying alone 
is a means of self-awareness and reflection. 
Often relationships and routines are revived by 
time out. There’s also the sense of adventure, 
the reward that comes with achieving 
something for yourself and the overwhelming 
humility of connecting with strangers. 

Even knowing the spiritual benefits, for 
most people booking a holiday alone is a 
daunting task – we’re social animals and 
thrive off human interaction. But while 
companionship is vital for our health and 
wellbeing, an occasional leap into the unknown 
is equally essential. Since as early as 1908, 
when psychologists Yerkes and Dodson 
proved that ‘optimal anxiety’ is needed to 
maximise performance, we’ve been eyeing up 

challenges. Brand consultant and solo travel 
advocate Becca Warner sums this up neatly. 
“Being in scenarios that send me marching 
(or reluctantly crawling) into vulnerability, 
uncertainty and discomfort is utterly crucial 
to my wellbeing. It’s what brings me to life, 
and keeps me there.” Getting out of your 
comfort zone is often akin to personal, 
spiritual growth – an increasingly desired 
outcome of luxury travel experiences. 

Another significant proportion of solo 
travellers are those who have always wanted 
to do something and would rather go alone 
than not go at all. Much Better Adventures 
plans action-packed weekends in Europe and 
Africa catering to much of this market – 55 
per cent of their customers are single. Natural 
World Safaris says that a rise in solo travel 
goes hand-in-hand with specialist trips, like 
swimming with Orcas in Norway or seeking 
out jaguars with a National Geographic 
photographer in Brazil. Asia’s lesser-known 
spiritual heartlands are increasingly appealing 
to the more discerning solo travellers – diving 
in Raja Ampat’s blue lagoons, exploring colonial 
architecture in Cambodia’s riverside city 
Battambang, and tasting your way through 
Vietnam’s Ho Chi Minh, Hanoi and Nha Trang.    

“Asia’s lesser-known spiritual 
heartlands are increasingly 
appealing to the more 
discerning solo travellers”
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A recent survey by Intrepid revealed that 73 
per cent of American travellers are concerned 
about safety when travelling alone, 53 per 
cent worry about getting lost and 39 per cent 
worry about the stress of planning a trip – all 
obstacles easily solved by tour operators. Some 
travel companies have been quick to respond, 
revealing a few key lessons for brands that 
want to help a growing number of travellers 
embark on their own solo spiritual journey.  

Create tailored experiences 
Support for solo travellers, both digitally and 
in-person, is more tailored than ever before. 
KE Adventure Travel, where 56 per cent of 
its clientele are solo travellers, creates blog 
content specific to this demographic and 
Intrepid Travel has experienced a 30 per 
cent rise in engagement with solo travel 
content. At Mountain Travel Sobek every 
guest is contacted before travelling to discuss 
issues such as group dynamics and rooming 
options. Secret Compass, where 90 per cent 
of travellers are on their own, has found that 
a detailed application process for group tours 
can make all the difference to solo travellers 
– being quizzed on personal details before 
travelling helps people to feel more at ease 
about getting on with their travel companions. 

Add financial incentive
Removing the financial burden of travelling 
alone is crucial to get solo travellers onside. 
The dreaded 'single-supplement' feels 
increasingly archaic as savvy companies and 
hotels abandon it – even if just for certain 
rooms at certain times of the year (solo 
travellers are more likely to travel off-season). 
Adventure Canada sets aside 17 cabins on its 
Ocean Endeavour voyage for solo travellers to 
have a cabin to themselves for no extra charge. 
Natural World Safaris actively recommends 
solo travellers on where and when they should 
travel to avoid single supplements, and this 
year Riviera Travel introduced solo cabins 
across their river cruise portfolio. An annual 
offer for bookings taken during the month of 
June even sees Explore giving solo travellers 
a room to themselves free of charge. 

Provide a digital safety-net
Technology has played a crucial role by not 
only providing resources specifically for the 
solo traveller but also constant and instant 
access to friends, family and communities of 
other like-minded travellers. Phone apps offer 
engaging experiences to solo travellers, like 
Detour – an audio tour app offering offbeat 
commentary and routes across cities from 
Portland to Paris – and EatWith – the Airbnb 
of restaurants promoting dinners hosted by 
locals in 200 cities around the world. When 
it comes to safety, Companion alerts family 
and friends about a traveller’s location and 
SafeTrek, when activated, instantly reports a 
location to local authorities. It's these sort of 
traveller-first steps that are opening up the 
solo journey to an ever-widening demographic.

HOW LUXURY TRAVEL
CAN GO SOLO 
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